
 

 
 
 

The Changing Prospects for Cancer 
New models of aftercare for those living  
with and beyond cancer. 
 
The Lowry, Pier 8, Salford Quays 
 
Continue the discussion on Twitter! Follow us @TheChrist ieSoO #changingprospects14 
 
The dust has settled following our “living with and beyond cancer” 
2014 spring conference #changingprospects14, and as we prepare for 
another busy summer here in Manchester, we wanted to share some of 
the feedback we’d received and a brief “heads up” about our future 
plans. 
 
Over 200 of you attended the event and we were delighted with the response! 
 
Caught on film: A brief overview of the day, and maybe you can spot yourself 
in this short fi lm: www.youtube.com/watch?v=tdq96gtRbRw 
 
The Changing Prospects for Cancer: New models of aftercare for those 
living with and beyond cancer - YouTube 
 
…and a brief selection of comments from delegates: 
 

• “A stimulat ing thought provoking day. I think the variation of formats worked 
wel l (i.e. f i lm, a pat ient present ing, debate, panel and break out groups).” 

 
• “This was the first Changing Prospects conference - and hopefully wil l be 

fol lowed by others. This was a packed conference bringing together those who 
have, work with or commission services for those affected by cancer: 
essential ly the right people in the room able to debate and discuss how best to 
support cancer care needs in the future.” 

 
• “Excellent day – I would have l ike to hear more about alternative models to 

fol low up and approaches to survivorship in other tumour groups – e.g. head & 
neck” 

 
• “Really good! A lot in a day! Discussions were good – especial ly the alternative 

ways of presenting. It kept me really engaged.” 
 

• “[The event] didn’t shy from the problems and challenges in this area. Well 
done!” 

 
• “I just wanted to say thank you for invit ing me to the Changing Prospects for 

Cancer conference at the Lowry… I thoroughly enjoyed it and felt that you had 
the r ight people in the r ight place to discuss al l things cancer.”  

 

Contact us: education.events@christie.nhs.uk   @TheChrist ieSoO  
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Next Steps: 
 
“What happens now? What do you do with today’s knowledge & findings? [This event 
demonstrated that there are] pockets of excellence throughout the country. Best 
pract ice means coordinating, mapping, collaboration and part icipation, and ult imately 
commissioned services.” 
 
#changingprospects is committed to: 
 

• An opportunity for organisat ions and individuals to share examples of best 
pract ice from across the UK and abroad. 

• Debating the implications of the national agenda at a local level.  
• Uncovering the potential controversies and faci l itat ing the debate. 

 
Your feedback on topics for our next event was also invaluable: 
 

• “How can information technology can support the patient to l ive with and 
beyond cancer” 

• “Not al l cancers are the same – how might services differ between disease 
groups?” 

• “The management of patients with advanced cancer, and those who are l iv ing 
with active disease in the longer term.” 

• “Motivational interviewing for patients l iving with or beyond cancer.” 
• “The legal perspective” 
 

Over 90% of you indicated that you or your colleagues would be interested in 
attending a similar event. 
 
With that in mind, planning wil l short ly start on #changingprospects16 , 
provisionally scheduled for Apri l 2016, and once again hosted by The University of 
Salford, The Christ ie School of Oncology and Macmil lan Cancer Support.  
 
WATCH THIS SPACE! 
 
 
From the #changingprospects delivery committee 
 
Ben Heyworth (chair) 
Rob Boyle 
Vicky Beckett 
Clare Forster 
Jane Crosbie 
Rachel Mart in 
Prof. Ziv Amir 
Dr. Wendy Makin 
Martine Tempest-Mitchell  

 

Contact us: education.events@christie.nhs.uk   @TheChrist ieSoO  
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